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Chapter 1. Introduction
This document describes GMP365 REST API.

This page is also available as a PDF Document

1.1. Change log

Date Description

2022-10-04 Adding Upload Campaigns  and Upload Digital
sites and create new Campaign  to the API.

2021-12-01 Updating Digital Site  and Digital Plan  model.

2021-04-09 Adding Delta API
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Chapter 2. Authentication
Token based authentication that requires user setup via GMP Support. All requests apart from
Login require header parameter X-auth.

2.1. Login
Login is done to acquire a token to be used with the HTTP Header X-auth for all requests. The
response is the token to use as plain text.

Sample request

POST /api/login HTTP/1.1
Content-Type: application/json
Content-Length: 68
Host: www.gmp365.io

{"username": "dummy-user@gmp365.io", "password": "greatPassword123"}

Sample response

HTTP/1.1 200 OK
Content-Type: text/plain;charset=UTF-8
Content-Length: 36

ffa0f657-6ac7-4fc2-b8ab-09faad9d5851

CURL request

$ curl 'https://www.gmp365.io/api/login' -i -X POST \
Ê   -H 'Content-Type: application/json' \
Ê   -d '{"username": "dummy-user@gmp365.io", "password": "greatPassword123"}'

HTTPie request

$ echo '{"username": "dummy-user@gmp365.io", "password": "greatPassword123"}' | http
POST 'https://www.gmp365.io/api/login' \
Ê   'Content-Type:application/json'

2.2. Request header
All requests (except login) have to have the header X-auth to be accepted. If not a 403 response is
returned.
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Chapter 3. Client Data

3.1. Countries for a year
Get a list of all countries for a specific year

!  Countries listed here contain both Country Code according to ISO 3166-1 Alpha-2 , and country
name. When a country is referenced somewhere else, as in other objects, only the country code is
used.

Sample request

GET /api/v1/countries/year/2019 HTTP/1.1
X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851
Host: www.gmp365.io

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 108

[ {
Ê "countryCode" : "SE",
Ê "name" : "Sweden"
}, {
Ê "countryCode" : "GB",
Ê "name" : "United Kingdom"
} ]

CURL request

$ curl 'https://www.gmp365.io/api/v1/countries/year/2019' -i -X GET \
Ê   -H 'X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851'

HTTPie request

$ http GET 'https://www.gmp365.io/api/v1/countries/year/2019' \
Ê   'X-auth:ffa0f657-6ac7-4fc2-b8ab-09faad9d5851'

3.2. Years with country set up
Get a list of all years that have been set up for any country
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Sample request

GET /api/v1/years HTTP/1.1
X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851
Host: www.gmp365.io

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 20

[ 2019, 2018, 2017 ]

CURL request

$ curl 'https://www.gmp365.io/api/v1/years' -i -X GET \
Ê   -H 'X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851'

HTTPie request

$ http GET 'https://www.gmp365.io/api/v1/years' \
Ê   'X-auth:ffa0f657-6ac7-4fc2-b8ab-09faad9d5851'

3.3. Years for a country
Get a list of all years for a specific country code

Sample request

GET /api/v1/years/country/SE HTTP/1.1
X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851
Host: www.gmp365.io

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 14

[ 2019, 2018 ]

CURL request

$ curl 'https://www.gmp365.io/api/v1/years/country/SE' -i -X GET \
Ê   -H 'X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851'
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HTTPie request

$ http GET 'https://www.gmp365.io/api/v1/years/country/SE' \
Ê   'X-auth:ffa0f657-6ac7-4fc2-b8ab-09faad9d5851'

3.4. Brands for a country and year
Get a list of all registered brands for a specific country code and year.

!  When brands are used in other requests the brands are case sensitive.

Sample request

GET /api/v1/brands/country/SE/year/2018 HTTP/1.1
X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851
Host: www.gmp365.io

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 32

[ "Brand Name", "Brand Name 2" ]

CURL request

$ curl 'https://www.gmp365.io/api/v1/brands/country/SE/year/2018' -i -X GET \
Ê   -H 'X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851'

HTTPie request

$ http GET 'https://www.gmp365.io/api/v1/brands/country/SE/year/2018' \
Ê   'X-auth:ffa0f657-6ac7-4fc2-b8ab-09faad9d5851'
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Chapter 4. Campaigns

4.1. Campaign model
All fields represented in a Campaign object

Path Type Optional Description

id String false GMP ID of the
Campaign

name String false Campaign name

startDate DateString false Start date of the
Campaign

endDate DateString false End date of the
Campaign

regions Array false Regions for the
campaign

mediaTypes Array false All Media Types used in
the Campaign

externalIds Array false List of external ID
key/value pairs

externalIds.[].externa
lProvider

String false Key for external ID

externalIds.[].externa
lId

String false Value for external ID

country String false Country name

countryCode String false Country code according
to ISO 3166-1

brand String false Brand name

fiscalYear Number false Fiscal year of the
campaign

status String false GMP Campaign status

currency String false Currency according to
ISO 4217

4.2. Find Campaigns
Find and list available campaigns for the current authenticated integration user. This is limited to
one country code for one year and you can search for a specific Campaign using the externalId  and
externalProvider  parameters. These need to be used together, or skipped completely.
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Sample request

GET /api/v1/campaigns/country/SE/year/2018?externalId=ADS-
1293493i34_SE&externalProvider=theAdServer HTTP/1.1
X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851
Accept: application/json
Host: www.gmp365.io

Table 1. Request parameters

Parameter Optional Description

externalProvider true Optional String for external
provider, i.e. key for external
ID. Must be used with
'externalId' param.

externalId true Optional String for external ID.
Must be used together with
'externalProvider' param.

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 443

[ {
Ê "id" : "c25bada8ccb048adb94cd17f",
Ê "name" : "Test campaign",
Ê "startDate" : "2018-10-01",
Ê "endDate" : "2018-11-15",
Ê "fiscalYear" : 2018,
Ê "mediaTypes" : [ "DIGITAL" ],
Ê "externalIds" : [ {
Ê   "externalProvider" : "theAdServer",
Ê   "externalId" : "ADS-1293493i34_SE"
Ê } ],
Ê "country" : "Sweden",
Ê "countryCode" : "SE",
Ê "regions" : [ "South" ],
Ê "brand" : "Brand Name",
Ê "status" : "In Followup",
Ê "currency" : "SEK"
} ]
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CURL request

$ curl 'https://www.gmp365.io/api/v1/campaigns/country/SE/year/2018?externalId=ADS-
1293493i34_SE&externalProvider=theAdServer' -i -X GET \
Ê   -H 'X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851' \
Ê   -H 'Accept: application/json'

HTTPie request

$ http GET
'https://www.gmp365.io/api/v1/campaigns/country/SE/year/2018?externalId=ADS-
1293493i34_SE&externalProvider=theAdServer' \
Ê   'X-auth:ffa0f657-6ac7-4fc2-b8ab-09faad9d5851' \
Ê   'Accept:application/json'

4.3. Get single Campaign
Get a single Campaign using GMP Campaign ID. /api/v1/campaigns/{campaignId-to-get}

Sample request

GET /api/v1/campaigns/1c469db040694415a6da3d23 HTTP/1.1
X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851
Accept: application/json
Host: www.gmp365.io
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Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 439

{
Ê "id" : "1c469db040694415a6da3d23",
Ê "name" : "Test campaign",
Ê "startDate" : "2018-10-01",
Ê "endDate" : "2018-11-15",
Ê "fiscalYear" : 2018,
Ê "mediaTypes" : [ "DIGITAL" ],
Ê "externalIds" : [ {
Ê   "externalProvider" : "theAdServer",
Ê   "externalId" : "ADS-1293493i34_SE"
Ê } ],
Ê "country" : "Sweden",
Ê "countryCode" : "SE",
Ê "regions" : [ "South" ],
Ê "brand" : "Brand Name",
Ê "status" : "In Followup",
Ê "currency" : "SEK"
}

CURL request

$ curl 'https://www.gmp365.io/api/v1/campaigns/1c469db040694415a6da3d23' -i -X GET \
Ê   -H 'X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851' \
Ê   -H 'Accept: application/json'

HTTPie request

$ http GET 'https://www.gmp365.io/api/v1/campaigns/1c469db040694415a6da3d23' \
Ê   'X-auth:ffa0f657-6ac7-4fc2-b8ab-09faad9d5851' \
Ê   'Accept:application/json'

4.4. Upload Campaigns
Upload one or several campaigns. After upload, you can Check upload status  described below.

Sample request

POST /api/v1/campaigns HTTP/1.1
Content-Type: application/json
X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851
Content-Length: 2156
Host: www.gmp365.io
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{
Ê   "idempotencyKey": "23089234098-DRXTS-345",
Ê   "campaigns": [
Ê     {
Ê       "name": "Springtime Campaign",
Ê       "startDate": "2018-04-01",
Ê       "endDate": "2018-05-15",
Ê       "countryCode": "SE",
Ê       "brand": "Brand Name",
Ê       "fiscalYear": 2018,
Ê       "regions": ["South"],
Ê       "externalIds": [ {
Ê              "externalProvider": "theAdServer",
Ê              "externalId": "ADS-1293493i34_SE"
Ê              } ],
Ê       "mediaTypes": ["TV", "RADIO", "PRINT", "OOH", "DIGITAL", "CINEMA",
"DIRECT_MAIL", "E_COMMERCE", "RECALL_CAMPAIGN"],
Ê       "tvTypes": [ {
Ê                          "targetAudience": "A25-45",
Ê                          "briefedBudget": 55000.00
Ê                      } ],
Ê       "radioTypes": [ {
Ê                          "targetAudience": "A25-45",
Ê                          "briefedBudget": 55000.00
Ê                      } ],
Ê       "printTypes": [ {
Ê                          "printPublicationType": "MAGAZINE",
Ê                          "briefedBudget": 55000.00
Ê                      } ],
Ê       "oohTypes": [ {
Ê                          "oohPublicationType": "STANDARD",
Ê                          "briefedBudget": 55000.00
Ê                      } ],
Ê       "digitalTypes": [{"briefedBudget": 55000.00}],
Ê       "cinemaTypes": [{"briefedBudget": 55000.00}],
Ê       "otherMediaTypes": [
Ê                               {
Ê                                 "mediaType": "DIRECT_MAIL",
Ê                                  "briefedBudget": 55000.00
Ê                              },
Ê                              {
Ê                                 "mediaType": "E_COMMERCE",
Ê                                  "briefedBudget": 55000.00
Ê                              }
Ê                            ],
Ê       "otherSpendTypes": [ {
Ê                          "mediaType": "RECALL_CAMPAIGN",
Ê                          "briefedBudget": 55000.00
Ê                      } ],
Ê       "businessObjectives": "Business objectives for campaign",
Ê       "advertisingObjectives": "Advertiser objectives for campaign",
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Ê       "campaignObjectives": "The campaign objectives"
Ê     }
Ê   ]
}

Table 2. Request fields

Path Type Optional Description

idempotencyKey String false Transaction key. If the
key has already been
used for a successful
transmission of data
the result of that
upload will be
returned, otherwise
they payload is
accepted and a new
result returned

campaigns Array false List of Campaigns to
register in GMP

campaigns.[].name String false Campaign name

campaigns.[].startDate DateString false Start date of the
Campaign

campaigns.[].endDate DateString false End date of the
Campaign

campaigns.[].regions Array true Regions for the
Campaign

campaigns.[].countryCo
de

String false Country code according
to ISO 3166-1

campaigns.[].brand String false Brand name

campaigns.[].fiscalYea
r

Number false Fiscal year of the
campaign

campaigns.[].externalI
ds

Array true List of external ID
key/value pairs

campaigns.[].externalI
ds[].externalId

String false Key for the external ID

campaigns.[].externalI
ds[].externalProvider

String false Value for external ID

campaigns.[].mediaType
s

Array false All Media Types used in
the Campaign

campaigns.[].tvTypes Array true Details for TV plans in
the campaign
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Path Type Optional Description

campaigns.[].tvTypes[]
.targetAudience

String true Target audience for the
TV plan

campaigns.[].tvTypes[]
.regionalTargetAudienc
e

String true Regional target
audience for the TV
plan

campaigns.[].tvTypes[]
.briefedBudget

Number true Briefed budget for the
plan. Currency is that
of the campaignÕs
country

campaigns.[].radioType
s

Array true Details for Radio plans
in the campaign

campaigns.[].radioType
s[].targetAudience

String true Target audience for the
Radio plan

campaigns.[].radioType
s[].regionalTargetAudi
ence

String true Regional target
audience for the Radio
plan. Note! Using
regional TA for radio
will cause a validation
error as it is not yet
fully supported by the
GMP365 platform. It is
only part of the API as a
preparation for that
support.

campaigns.[].radioType
s[].briefedBudget

Number true Briefed budget for the
plan. Currency is that
of the campaignÕs
country

campaigns.[].printType
s

Array true Details for Print plans
in the campaign

campaigns.[].printType
s[].printPublicationTy
pe

String false The publication type of
the plan. See Print
Publication Types  for
available options.

campaigns.[].printType
s[].briefedBudget

Number true Briefed budget for the
plan. Currency is that
of the campaignÕs
country

campaigns.[].oohTypes Array true Details for OOH plans
in the campaign

12



Path Type Optional Description

campaigns.[].oohTypes[
].oohPublicationType

String false The type of the plan.
Available options are
STANDARD and
DIGITAL

campaigns.[].oohTypes[
].briefedBudget

Number true Briefed budget for the
plan. Currency is that
of the campaignÕs
country

campaigns.[].digitalTy
pes

Array true Details for Digital plans
in the campaign

campaigns.[].digitalTy
pes[].briefedBudget

Number true Briefed budget for the
plan. Currency is that
of the campaignÕs
country

campaigns.[].cinemaTyp
es

Array true Details for Cinema
plans in the campaign

campaigns.[].cinemaTyp
es[].briefedBudget

Number true Briefed budget for the
plan. Currency is that
of the campaignÕs
country

campaigns.[].otherMedi
aTypes

Array true Details for Other Media
plans in the campaign

campaigns.[].otherMedi
aTypes[].mediaType

String false The type of the plan.
See Other Media Types
for available options

campaigns.[].otherMedi
aTypes[].briefedBudget

Number true Briefed budget for the
plan. Currency is that
of the campaignÕs
country

campaigns.[].otherSpen
dTypes

Array true Details for Other Spend
plans in the campaign

campaigns.[].otherSpen
dTypes[].mediaType

String false The type of the plan.
See Other Spend Types
for available options

campaigns.[].otherSpen
dTypes[].briefedBudget

Number true Briefed budget for the
plan. Currency is that
of the campaignÕs
country

campaigns.[].businessO
bjectives

String true The business objectives
for the campaign
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Path Type Optional Description

campaigns.[].advertisi
ngObjectives

String true The advertising
objectives for the
campaign

campaigns.[].campaignO
bjectives

String true The campaign
objectives

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 219

{
Ê "statusId" : "FUL_7463133eec024c2baf51fe73",
Ê "created" : "2023-03-24T12:51:34.994Z",
Ê "percentDone" : 0,
Ê "state" : "PENDING",
Ê "errors" : [ ],
Ê "campaignId" : null,
Ê "planIds" : null,
Ê "campaignIds" : [ ]
}

CURL request

$ curl 'https://www.gmp365.io/api/v1/campaigns' -i -X POST \
Ê   -H 'Content-Type: application/json' \
Ê   -H 'X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851' \
Ê   -d '{
Ê   "idempotencyKey": "23089234098-DRXTS-345",
Ê   "campaigns": [
Ê     {
Ê       "name": "Springtime Campaign",
Ê       "startDate": "2018-04-01",
Ê       "endDate": "2018-05-15",
Ê       "countryCode": "SE",
Ê       "brand": "Brand Name",
Ê       "fiscalYear": 2018,
Ê       "regions": ["South"],
Ê       "externalIds": [ {
Ê              "externalProvider": "theAdServer",
Ê              "externalId": "ADS-1293493i34_SE"
Ê              } ],
Ê       "mediaTypes": ["TV", "RADIO", "PRINT", "OOH", "DIGITAL", "CINEMA",
"DIRECT_MAIL", "E_COMMERCE", "RECALL_CAMPAIGN"],
Ê       "tvTypes": [ {
Ê                          "targetAudience": "A25-45",
Ê                          "briefedBudget": 55000.00
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Ê                      } ],
Ê       "radioTypes": [ {
Ê                          "targetAudience": "A25-45",
Ê                          "briefedBudget": 55000.00
Ê                      } ],
Ê       "printTypes": [ {
Ê                          "printPublicationType": "MAGAZINE",
Ê                          "briefedBudget": 55000.00
Ê                      } ],
Ê       "oohTypes": [ {
Ê                          "oohPublicationType": "STANDARD",
Ê                          "briefedBudget": 55000.00
Ê                      } ],
Ê       "digitalTypes": [{"briefedBudget": 55000.00}],
Ê       "cinemaTypes": [{"briefedBudget": 55000.00}],
Ê       "otherMediaTypes": [
Ê                               {
Ê                                 "mediaType": "DIRECT_MAIL",
Ê                                  "briefedBudget": 55000.00
Ê                              },
Ê                              {
Ê                                 "mediaType": "E_COMMERCE",
Ê                                  "briefedBudget": 55000.00
Ê                              }
Ê                            ],
Ê       "otherSpendTypes": [ {
Ê                          "mediaType": "RECALL_CAMPAIGN",
Ê                          "briefedBudget": 55000.00
Ê                      } ],
Ê       "businessObjectives": "Business objectives for campaign",
Ê       "advertisingObjectives": "Advertiser objectives for campaign",
Ê       "campaignObjectives": "The campaign objectives"
Ê     }
Ê   ]
}'

HTTPie request

$ echo '{
Ê   "idempotencyKey": "23089234098-DRXTS-345",
Ê   "campaigns": [
Ê     {
Ê       "name": "Springtime Campaign",
Ê       "startDate": "2018-04-01",
Ê       "endDate": "2018-05-15",
Ê       "countryCode": "SE",
Ê       "brand": "Brand Name",
Ê       "fiscalYear": 2018,
Ê       "regions": ["South"],
Ê       "externalIds": [ {
Ê              "externalProvider": "theAdServer",

15



Ê              "externalId": "ADS-1293493i34_SE"
Ê              } ],
Ê       "mediaTypes": ["TV", "RADIO", "PRINT", "OOH", "DIGITAL", "CINEMA",
"DIRECT_MAIL", "E_COMMERCE", "RECALL_CAMPAIGN"],
Ê       "tvTypes": [ {
Ê                          "targetAudience": "A25-45",
Ê                          "briefedBudget": 55000.00
Ê                      } ],
Ê       "radioTypes": [ {
Ê                          "targetAudience": "A25-45",
Ê                          "briefedBudget": 55000.00
Ê                      } ],
Ê       "printTypes": [ {
Ê                          "printPublicationType": "MAGAZINE",
Ê                          "briefedBudget": 55000.00
Ê                      } ],
Ê       "oohTypes": [ {
Ê                          "oohPublicationType": "STANDARD",
Ê                          "briefedBudget": 55000.00
Ê                      } ],
Ê       "digitalTypes": [{"briefedBudget": 55000.00}],
Ê       "cinemaTypes": [{"briefedBudget": 55000.00}],
Ê       "otherMediaTypes": [
Ê                               {
Ê                                 "mediaType": "DIRECT_MAIL",
Ê                                  "briefedBudget": 55000.00
Ê                              },
Ê                              {
Ê                                 "mediaType": "E_COMMERCE",
Ê                                  "briefedBudget": 55000.00
Ê                              }
Ê                            ],
Ê       "otherSpendTypes": [ {
Ê                          "mediaType": "RECALL_CAMPAIGN",
Ê                          "briefedBudget": 55000.00
Ê                      } ],
Ê       "businessObjectives": "Business objectives for campaign",
Ê       "advertisingObjectives": "Advertiser objectives for campaign",
Ê       "campaignObjectives": "The campaign objectives"
Ê     }
Ê   ]
}' | http POST 'https://www.gmp365.io/api/v1/campaigns' \
Ê   'Content-Type:application/json' \
Ê   'X-auth:ffa0f657-6ac7-4fc2-b8ab-09faad9d5851'

4.5. Set external id
Set or add external provider/id on a Campaign. /api/v1/campaigns/{campaignId-to-register-
to}/external-ids
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Sample request

PUT /api/v1/campaigns/55bc575ca3144da1a81299d2/external-ids HTTP/1.1
Content-Type: application/json
X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851
Content-Length: 79
Host: www.gmp365.io

[
Ê   {"externalProvider": "theAdServer", "externalId": "ADS-1293493i34_SE"}

]

Table 3. Request fields

Path Type Optional Description

[].externalProvider String false Key for the external ID
you wish to add

[].externalId String false The ID you wish to add

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 439

{
Ê "id" : "55bc575ca3144da1a81299d2",
Ê "name" : "Test campaign",
Ê "startDate" : "2018-10-01",
Ê "endDate" : "2018-11-15",
Ê "fiscalYear" : 2018,
Ê "mediaTypes" : [ "DIGITAL" ],
Ê "externalIds" : [ {
Ê   "externalProvider" : "theAdServer",
Ê   "externalId" : "ADS-1293493i34_SE"
Ê } ],
Ê "country" : "Sweden",
Ê "countryCode" : "SE",
Ê "regions" : [ "South" ],
Ê "brand" : "Brand Name",
Ê "status" : "In Followup",
Ê "currency" : "SEK"
}
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CURL request

$ curl 'https://www.gmp365.io/api/v1/campaigns/55bc575ca3144da1a81299d2/external-ids'
-i -X PUT \
Ê   -H 'Content-Type: application/json' \
Ê   -H 'X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851' \
Ê   -d '[
Ê   {"externalProvider": "theAdServer", "externalId": "ADS-1293493i34_SE"}

]'

HTTPie request

$ echo '[
Ê   {"externalProvider": "theAdServer", "externalId": "ADS-1293493i34_SE"}

]' | http PUT
'https://www.gmp365.io/api/v1/campaigns/55bc575ca3144da1a81299d2/external-ids' \
Ê   'Content-Type:application/json' \
Ê   'X-auth:ffa0f657-6ac7-4fc2-b8ab-09faad9d5851'
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Chapter 5. Delta API
The Delta API will return IDÕs for all Campaigns and itÕs Media Plans that have changed within a
specified date interval with from and to  dates. Optionally you can limit the request to specified
country codes. The date interval is not allowed to exceed 366 days (full leap year).

All IDs are accompanied by events, these can be either CREATED, UPDATED, a combination of both of
those or DISMISSED. If a campaign has been DISMISSED all media plans connected to it has been
dismissed as well and will not be included in the response. If a media plan has been DISMISSED but
not the campaign the event will show up on a media plan level.

Campaign Delta model (Example from the response)

Example of a response entity containing both CREATED and UPDATED plans on an UPDATED Campaign

{
Ê "campaignId" : "00d42c5150be4a1ca7ef3db4",
Ê "events" : [ "UPDATED" ],
Ê "planIdsByMediaType" : {
Ê   "DIGITAL" : [ {
Ê     "id" : "404dd710fc284d8a9520449c",
Ê     "events" : [ "DISMISSED" ]
Ê   } ],
Ê   "TV" : [ {
Ê     "id" : "f0b640b7e1df48b38211fc78",
Ê     "events" : [ "CREATED" ]
Ê   }, {
Ê     "id" : "9fd6d0e6a78b4d8b9dc82aa7",
Ê     "events" : [ "CREATED", "UPDATED" ]
Ê   } ],
Ê   "OOH" : [ {
Ê     "id" : "999aab8200d94c738ab9b3e8",
Ê     "events" : [ "UPDATED" ]
Ê   } ]
Ê }
}
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Sample request

POST /api/v1/delta/campaign HTTP/1.1
Content-Type: application/json
X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851
Accept: application/json
Content-Length: 73
Host: www.gmp365.io

{
Ê  "from": "2021-01-01",
Ê  "to": "2021-01-31",
Ê  "countryCodes": []
}

Table 4. Request fields

Path Type Optional Description

from DateString false Date to use as start of
delta search.

to DateString false Date to use as end of
delta search.

countryCodes Array true Optional limitation to
specific country codes.
If not given, all
countries are included.

CURL request

$ curl 'https://www.gmp365.io/api/v1/delta/campaign' -i -X POST \
Ê   -H 'Content-Type: application/json' \
Ê   -H 'X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851' \
Ê   -H 'Accept: application/json' \
Ê   -d '{
Ê  "from": "2021-01-01",
Ê  "to": "2021-01-31",
Ê  "countryCodes": []
}'
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HTTPie request

$ echo '{
Ê  "from": "2021-01-01",
Ê  "to": "2021-01-31",
Ê  "countryCodes": []
}' | http POST 'https://www.gmp365.io/api/v1/delta/campaign' \
Ê   'Content-Type:application/json' \
Ê   'X-auth:ffa0f657-6ac7-4fc2-b8ab-09faad9d5851' \
Ê   'Accept:application/json'
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Chapter 6. Media Plan
All details for a Campaign are stored in Media Plans for each media type.

6.1. TV

6.1.1. TV Periods explained

TV channels are broken down in periods. These periods always start with a Monday or the first day
of a month and are maximum of 7 days long. This is to be able to aggregate values up to either
weeks or months easily. In the sample responses below we have the start date 2019-02-25 and end
date 2019-03-10. Since this is over a monthly break we get three periods even though it is only 2
calendar weeks. First period  is 3 days long stretching from 2019-02-25 to 2019-02-28. Second period
is 4 days long stretching from 2019-03-01 to 2019-03-03. The third period  is 7 days long stretching
from 2019-03-04 to 2019-03-10.

Actual periods in the channels can differ from TV Plan dates since the TV Plan dates can come from
planned data.

6.1.2. TV Plan model

All fields represented in a TV plan object

Path Type Optional Description

id String false GMP ID for the TV Plan

campaignId String false GMP ID for Campaign

campaignName String false Campaign name

countryCode String false Country code according
to ISO 3166-1

regions Array true List of regions

brand String false Brand name

planStatus String false Plan status

startDate DateString false TV Plan start date

endDate DateString false TV Plan end date

fiscalYear Number false Fiscal year

currency String false Currency according to
ISO 4217

targetAudience String false Target Audience

genericTargetAudience String true Generic Target
Audience, typically A15+
or LDA+
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Path Type Optional Description

comparisonUnit String false Comparison value, CPP
for GRP, CPS for Spots or
CPM for Impacts ('000)

poNumber String true PO Number

agencyRemuneration Object false Agency fees, can be
only null  values

agencyRemuneration.per
centOnNet

Number false Percent on Net

agencyRemuneration.per
centOnNetNet

Number false Percent on NetNet

agencyRemuneration.fix
edFee

Number false Fixed sum fee

plannedSummary Object true Summary of planned
values

plannedSummary.net Number false Total planned Media
net in TV plan

plannedSummary.netNet Number false Total planned Media
net net in TV plan

plannedSummary.grp Number false Total planned GRPs in
TV plan

plannedSummary.grp30 Number false Total planned GRP30s
in TV plan

plannedSummary.spots Number false Total planned number
of spots in TV plan,
used if comparison
value is CPS

plannedSummary.spots30 Number false Total planned number
of spots in 30 second
equality in TV plan,
used if comparison
value is CPS

plannedSummary.impacts Number false Total planned number
of impacts ('000) in TV
plan, used if
comparison value is CPM

plannedSummary.impacts
30

Number false Total planned number
of impacts ('000) in 30
second equality in TV
plan, used if
comparison value is CPM
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Path Type Optional Description

plannedSummary.average
WeeklyReach

Number true Planned average
weekly reach % for
Target Audience

plannedSummary.average
WeeklyReachGenericTarg
etAudience

Number true Planned average
weekly reach % for
Generic Target
Audience

plannedSummary.reach Object false Planned reach values
for TV plan

plannedSummary.reach.o
nePlus

Number true Planned reach for 1+
frequency

plannedSummary.reach.t
woPlus

Number true Planned reach for 2+
frequency

plannedSummary.reach.t
hreePlus

Number true Planned reach for 3+
frequency

plannedSummary.reach.f
ourPlus

Number true Planned reach for 4+
frequency

plannedSummary.reach.f
ivePlus

Number true Planned reach for 5+
frequency

plannedSummary.reach.s
ixPlus

Number true Planned reach for 6+
frequency

plannedSummary.reach.s
evenPlus

Number true Planned reach for 7+
frequency

plannedSummary.reach.e
ightPlus

Number true Planned reach for 8+
frequency

plannedSummary.reach.n
inePlus

Number true Planned reach for 9+
frequency

plannedSummary.reach.t
enPlus

Number true Planned reach for 10+
frequency

plannedSummary.effecti
veFrequency

String true Planned effective
frequency for TV plan

plannedSummary.effecti
veReach

Number true Planned effective reach
% for TV plan

plannedSummary.indexPe
rcent

Array true Planned quality index
percentages for TV plan

plannedSummary.indexPe
rcent.[].index

String false Planned quality index
type

plannedSummary.indexPe
rcent.[].percent

Number false Planned quality index
level as a %
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Path Type Optional Description

actualSummary Object true Summary of actual
values

actualSummary.net Number false Total actual Media net
in TV plan

actualSummary.netNet Number false Total actual Media net
net in TV plan

actualSummary.grp Number false Total actual GRPs in TV
plan, used if
comparison value is CPP

actualSummary.grp30 Number false Total actual GRP30s in
TV plan, used if
comparison value is CPP

actualSummary.spots Number false Total actual number of
spots in TV plan, used if
comparison value is CPS

actualSummary.spots30 Number false Total actual number of
spots in 30 second
equality in TV plan,
used if comparison
value is CPS

actualSummary.impacts Number false Total actual number of
impacts ('000) in TV
plan, used if
comparison value is CPM

actualSummary.impacts3
0

Number false Total actual number of
impacts ('000) in 30
second equality in TV
plan, used if
comparison value is CPM

actualSummary.averageW
eeklyReach

Number true Actual average weekly
reach % for Target
Audience

actualSummary.averageW
eeklyReachGenericTarge
tAudience

Number true Actual average weekly
reach % for Generic
Target Audience

actualSummary.reach Object false Actual reach values for
TV plan

actualSummary.reach.on
ePlus

Number true Actual reach for 1+
frequency

actualSummary.reach.tw
oPlus

Number true Actual reach for 2+
frequency
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Path Type Optional Description

actualSummary.reach.th
reePlus

Number true Actual reach for 3+
frequency

actualSummary.reach.fo
urPlus

Number true Actual reach for 4+
frequency

actualSummary.reach.fi
vePlus

Number true Actual reach for 5+
frequency

actualSummary.reach.si
xPlus

Number true Actual reach for 6+
frequency

actualSummary.reach.se
venPlus

Number true Actual reach for 7+
frequency

actualSummary.reach.ei
ghtPlus

Number true Actual reach for 8+
frequency

actualSummary.reach.ni
nePlus

Number true Actual reach for 9+
frequency

actualSummary.reach.te
nPlus

Number true Actual reach for 10+
frequency

actualSummary.effectiv
eFrequency

String true Actual effective
frequency for TV plan

actualSummary.effectiv
eReach

Number true Actual effective reach
% for TV plan

actualSummary.indexPer
cent

Array true Actual quality index
percentages for TV plan

actualSummary.indexPer
cent.[].index

String false Actual quality index
type

actualSummary.indexPer
cent.[].percent

Number false Actual quality index
level as a %

filmCodes Array true List of Film codes

filmCodes.[].creativeN
ame

String true Name of the Creative
used

filmCodes.[].share Number true GRP30 or Spots share in
%

filmCodes.[].technical
Code

String true Technical Spots code

filmCodes.[].durationI
nSeconds

Number true Film duration in
seconds

filmCodes.[].indexTo30
Seconds

Number true Conversion index to 30
seconds length

channels Array false List of TV Channels

channels.[].name String true TV Channel name
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Path Type Optional Description

channels.[].plannedVal
ues

Object false Planned values for
Channel

channels.[].plannedVal
ues.conversionIndexToG
enericTa

Number true Planned conversion
Index to Generic Target
Audience

channels.[].plannedVal
ues.discountPercent

Number true Planned discount in %

channels.[].plannedVal
ues.net

Number true Planned media net

channels.[].plannedVal
ues.netNet

Number true Planned media net net

channels.[].plannedVal
ues.grp

Number true Planned GRPs for
channel if comparison
value is CPP

channels.[].plannedVal
ues.grp30

Number true Planned GRP30s for
channel if comparison
value is CPP

channels.[].plannedVal
ues.spots

Number true Planned number of
spots for channel if
comparison value is CPS

channels.[].plannedVal
ues.spots30

Number true Planned number of
spots in 30 second
equivalence for
channel if comparison
value is CPS

channels.[].plannedVal
ues.impacts

Number true Planned number of
impacts ('000) for
channel if comparison
value is CM

channels.[].plannedVal
ues.impacts30

Number true Planned number of
impacts ('000) in 30
second equivalence for
channel if comparison
value is CPM

channels.[].plannedVal
ues.indexPercent

Array false Planned quality index
for channel

channels.[].plannedVal
ues.indexPercent.[].in
dex

String false Planned quality index
for channel

channels.[].plannedVal
ues.indexPercent.[].pe
rcent

Number false Planned quality index
percent for channel
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Path Type Optional Description

channels.[].plannedVal
ues.periods

Array false Planned week/month
periods for channel

channels.[].plannedVal
ues.periods.[].year

Number false Period year

channels.[].plannedVal
ues.periods.[].month

Number false Period month

channels.[].plannedVal
ues.periods.[].week

Number false Period week

channels.[].plannedVal
ues.periods.[].startDa
te

DateString false Period start date

channels.[].plannedVal
ues.periods.[].endDate

DateString false Period end date

channels.[].plannedVal
ues.periods.[].netNet

Null false Always null for
planned values

channels.[].plannedVal
ues.periods.[].grpShar
e

Number false Planned share for
period of GRP, Spots or
Impacts ('000)

channels.[].plannedVal
ues.periods.[].grp30Sh
are

Number false Planned share for
period of GRP30,
Spots30 or Impacts30
('000)

channels.[].plannedVal
ues.periods.[].indexPe
rcent

Array false Planned quality index
percentages for period

channels.[].plannedVal
ues.periods.[].indexPe
rcent.[].index

String false Planned quality index
for period

channels.[].plannedVal
ues.periods.[].indexPe
rcent.[].percent

Number false Planned quality index
percent for period

channels.[].plannedVal
ues.periods.[].creativ
eCodeBreakdown

Array false Planned breakdown
per Film Code for
period

channels.[].plannedVal
ues.periods.[].creativ
eCodeBreakdown.[].crea
tiveName

String false Name of the creative
used

channels.[].plannedVal
ues.periods.[].creativ
eCodeBreakdown.[].shar
e

Number false Planned share of GRP30
for the period

channels.[].actualValu
es

Object true Actual values for
Channel
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Path Type Optional Description

channels.[].actualValu
es.conversionIndexToGe
nericTa

Number true Actual conversion
Index to Generic Target
Audience

channels.[].actualValu
es.discountPercent

Number true Actual discount in %

channels.[].actualValu
es.net

Number true Actual media net

channels.[].actualValu
es.netNet

Number true Actual media net net

channels.[].actualValu
es.grp

Number true Actual GRPs for
channel if comparison
value is CPP

channels.[].actualValu
es.grp30

Number true Actual GRP30s for
channel if comparison
value is CPP

channels.[].actualValu
es.spots

Number true Actual number of spots
for channel if
comparison value is CPS

channels.[].actualValu
es.spots30

Number true Actual number of spots
in 30 second
equivalence for
channel if comparison
value is CPS

channels.[].actualValu
es.impacts

Number true Actual number of
impacts ('000) for
channel if comparison
value is CPM

channels.[].actualValu
es.impacts30

Number true Actual number of
impacts ('000) in 30
second equivalence for
channel if comparison
value is CPM

channels.[].actualValu
es.indexPercent

Array false Actual quality index for
channel

channels.[].actualValu
es.indexPercent.[].ind
ex

String false Actual quality index for
channel

channels.[].actualValu
es.indexPercent.[].per
cent

Number false Actual quality index
percent for channel

channels.[].actualValu
es.periods

Array false Actual week/month
periods for channel
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Path Type Optional Description

channels.[].actualValu
es.periods.[].year

Number false Period year

channels.[].actualValu
es.periods.[].month

Number false Period month

channels.[].actualValu
es.periods.[].week

Number false Period week

channels.[].actualValu
es.periods.[].startDat
e

DateString false Period start date

channels.[].actualValu
es.periods.[].endDate

DateString false Period end date

channels.[].actualValu
es.periods.[].netNet

Number false Actual NetNet for
period

channels.[].actualValu
es.periods.[].grpShare

Number false Actual share for period
of GRP, Spots or
Impacts ('000)

channels.[].actualValu
es.periods.[].grp30Sha
re

Number false Actual share for period
of GRP30, Spots30 or
Impacts30 ('000)

channels.[].actualValu
es.periods.[].indexPer
cent

Array false Actual quality index
percentages for period

channels.[].actualValu
es.periods.[].indexPer
cent.[].index

String false Actual quality index for
period

channels.[].actualValu
es.periods.[].indexPer
cent.[].percent

Number false Actual quality index
percent for period

channels.[].actualValu
es.periods.[].creative
CodeBreakdown

Array false Actual breakdown per
Film Code for period

channels.[].actualValu
es.periods.[].creative
CodeBreakdown.[].creat
iveName

String false Name of the creative
used

channels.[].actualValu
es.periods.[].creative
CodeBreakdown.[].share

Number false Actual share of GRP30
for the period

6.1.3. Get TV Plans for Campaign

Get all TV plans for a specific Campaign using GMP Campaign ID
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Sample request

GET /api/v1/campaigns/5bade5a3fb512a0003ec42ea/tv/plans HTTP/1.1
X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851
Accept: application/json
Host: www.gmp365.io

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 12114

[ {
Ê "id" : "5c41f5922944030003c58f7e",
Ê "campaignId" : "5bade5a3fb512a0003ec42ea",
Ê "campaignName" : "Campaign Name",
Ê "countryCode" : "SE",
Ê "regions" : [ "National" ],
Ê "brand" : "Brand 1",
Ê "planStatus" : "In Followup",
Ê "startDate" : "2019-02-25",
Ê "endDate" : "2019-03-10",
Ê "fiscalYear" : 2019,
Ê "currency" : "SEK",
Ê "poNumber" : "123456",
Ê "agencyRemuneration" : {
Ê   "percentOnNet" : 1.0,
Ê   "percentOnNetNet" : 0.0,
Ê   "fixedFee" : 100.0
Ê },
Ê "plannedSummary" : {
Ê   "net" : 1800.0,
Ê   "netNet" : 1800.0,
Ê   "grp" : 18.0,
Ê   "grp30" : 18.0,
Ê   "spots" : null,
Ê   "spots30" : null,
Ê   "impacts" : null,
Ê   "impacts30" : null,
Ê   "reach" : {
Ê     "onePlus" : 34.5,
Ê     "twoPlus" : 30.2,
Ê     "threePlus" : 28.1,
Ê     "fourPlus" : 26.8,
Ê     "fivePlus" : 24.0,
Ê     "sixPlus" : 17.7,
Ê     "sevenPlus" : 12.1,
Ê     "eightPlus" : 9.5,
Ê     "ninePlus" : 6.2,
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Ê     "tenPlus" : 2.9
Ê   },
Ê   "effectiveFrequency" : "3+",
Ê   "effectiveReach" : 28.1,
Ê   "indexPercent" : [ {
Ê     "index" : "PRIME_TIME",
Ê     "percent" : 44.5
Ê   }, {
Ê     "index" : "POSITION_IN_BREAK",
Ê     "percent" : 30.0
Ê   }, {
Ê     "index" : "SHARE_OF_SPECIFICS",
Ê     "percent" : 10.0
Ê   } ],
Ê   "averageWeeklyReach" : 22.1,
Ê   "averageWeeklyReachGenericTargetAudience" : 29.7
Ê },
Ê "actualSummary" : {
Ê   "net" : 1800.0,
Ê   "netNet" : 1800.0,
Ê   "grp" : 18.0,
Ê   "grp30" : 18.0,
Ê   "spots" : null,
Ê   "spots30" : null,
Ê   "impacts" : null,
Ê   "impacts30" : null,
Ê   "reach" : {
Ê     "onePlus" : 34.5,
Ê     "twoPlus" : 30.2,
Ê     "threePlus" : 28.1,
Ê     "fourPlus" : 26.8,
Ê     "fivePlus" : 24.0,
Ê     "sixPlus" : 17.7,
Ê     "sevenPlus" : 12.1,
Ê     "eightPlus" : 9.5,
Ê     "ninePlus" : 6.2,
Ê     "tenPlus" : 2.9
Ê   },
Ê   "effectiveFrequency" : "3+",
Ê   "effectiveReach" : 28.1,
Ê   "indexPercent" : [ {
Ê     "index" : "PRIME_TIME",
Ê     "percent" : 44.5
Ê   }, {
Ê     "index" : "POSITION_IN_BREAK",
Ê     "percent" : 30.0
Ê   }, {
Ê     "index" : "SHARE_OF_SPECIFICS",
Ê     "percent" : 10.0
Ê   } ],
Ê   "averageWeeklyReach" : 22.1,
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Ê   "averageWeeklyReachGenericTargetAudience" : 29.7
Ê },
Ê "targetAudience" : "A20-49",
Ê "genericTargetAudience" : "A15+",
Ê "comparisonUnit" : "CPP",
Ê "filmCodes" : [ {
Ê   "creativeName" : "Commercial film",
Ê   "share" : 100.0,
Ê   "technicalCode" : "AREE28177",
Ê   "durationInSeconds" : 30,
Ê   "indexTo30Seconds" : 100.0
Ê } ],
Ê "channels" : [ {
Ê   "name" : "Channel 1",
Ê   "plannedValues" : {
Ê     "conversionIndexToGenericTa" : 100,
Ê     "discountPercent" : 0,
Ê     "net" : 900,
Ê     "netNet" : 900,
Ê     "grp" : 9,
Ê     "grp30" : 9,
Ê     "spots" : null,
Ê     "spots30" : null,
Ê     "impacts" : null,
Ê     "impacts30" : null,
Ê     "indexPercent" : [ {
Ê       "index" : "PRIME_TIME",
Ê       "percent" : 44.5
Ê     }, {
Ê       "index" : "POSITION_IN_BREAK",
Ê       "percent" : 30.0
Ê     }, {
Ê       "index" : "SHARE_OF_SPECIFICS",
Ê       "percent" : 10.0
Ê     } ],
Ê     "periods" : [ {
Ê       "year" : 2019,
Ê       "month" : 2,
Ê       "week" : 9,
Ê       "startDate" : "2019-02-25",
Ê       "endDate" : "2019-02-28",
Ê       "netNet" : null,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
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Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     }, {
Ê       "year" : 2019,
Ê       "month" : 3,
Ê       "week" : 9,
Ê       "startDate" : "2019-03-01",
Ê       "endDate" : "2019-03-03",
Ê       "netNet" : null,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     }, {
Ê       "year" : 2019,
Ê       "month" : 3,
Ê       "week" : 10,
Ê       "startDate" : "2019-03-04",
Ê       "endDate" : "2019-03-10",
Ê       "netNet" : null,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
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Ê         "share" : 100
Ê       } ]
Ê     } ]
Ê   },
Ê   "actualValues" : {
Ê     "conversionIndexToGenericTa" : 100,
Ê     "discountPercent" : 0,
Ê     "net" : 900,
Ê     "netNet" : 900,
Ê     "grp" : 9,
Ê     "grp30" : 9,
Ê     "spots" : null,
Ê     "spots30" : null,
Ê     "impacts" : null,
Ê     "impacts30" : null,
Ê     "indexPercent" : [ {
Ê       "index" : "PRIME_TIME",
Ê       "percent" : 44.5
Ê     }, {
Ê       "index" : "POSITION_IN_BREAK",
Ê       "percent" : 30.0
Ê     }, {
Ê       "index" : "SHARE_OF_SPECIFICS",
Ê       "percent" : 10.0
Ê     } ],
Ê     "periods" : [ {
Ê       "year" : 2019,
Ê       "month" : 2,
Ê       "week" : 9,
Ê       "startDate" : "2019-02-25",
Ê       "endDate" : "2019-02-28",
Ê       "netNet" : 300,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     }, {
Ê       "year" : 2019,
Ê       "month" : 3,
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Ê       "week" : 9,
Ê       "startDate" : "2019-03-01",
Ê       "endDate" : "2019-03-03",
Ê       "netNet" : 300,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     }, {
Ê       "year" : 2019,
Ê       "month" : 3,
Ê       "week" : 10,
Ê       "startDate" : "2019-03-04",
Ê       "endDate" : "2019-03-10",
Ê       "netNet" : 300,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     } ]
Ê   }
Ê }, {
Ê   "name" : "Channel 2",
Ê   "plannedValues" : {
Ê     "conversionIndexToGenericTa" : 100,
Ê     "discountPercent" : 0,
Ê     "net" : 900,
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Ê     "netNet" : 900,
Ê     "grp" : 9,
Ê     "grp30" : 9,
Ê     "spots" : null,
Ê     "spots30" : null,
Ê     "impacts" : null,
Ê     "impacts30" : null,
Ê     "indexPercent" : [ {
Ê       "index" : "PRIME_TIME",
Ê       "percent" : 44.5
Ê     }, {
Ê       "index" : "POSITION_IN_BREAK",
Ê       "percent" : 30.0
Ê     }, {
Ê       "index" : "SHARE_OF_SPECIFICS",
Ê       "percent" : 10.0
Ê     } ],
Ê     "periods" : [ {
Ê       "year" : 2019,
Ê       "month" : 2,
Ê       "week" : 9,
Ê       "startDate" : "2019-02-25",
Ê       "endDate" : "2019-02-28",
Ê       "netNet" : null,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     }, {
Ê       "year" : 2019,
Ê       "month" : 3,
Ê       "week" : 9,
Ê       "startDate" : "2019-03-01",
Ê       "endDate" : "2019-03-03",
Ê       "netNet" : null,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
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Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     }, {
Ê       "year" : 2019,
Ê       "month" : 3,
Ê       "week" : 10,
Ê       "startDate" : "2019-03-04",
Ê       "endDate" : "2019-03-10",
Ê       "netNet" : null,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     } ]
Ê   },
Ê   "actualValues" : {
Ê     "conversionIndexToGenericTa" : 100,
Ê     "discountPercent" : 0,
Ê     "net" : 900,
Ê     "netNet" : 900,
Ê     "grp" : 9,
Ê     "grp30" : 9,
Ê     "spots" : null,
Ê     "spots30" : null,
Ê     "impacts" : null,
Ê     "impacts30" : null,
Ê     "indexPercent" : [ {
Ê       "index" : "PRIME_TIME",
Ê       "percent" : 44.5
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Ê     }, {
Ê       "index" : "POSITION_IN_BREAK",
Ê       "percent" : 30.0
Ê     }, {
Ê       "index" : "SHARE_OF_SPECIFICS",
Ê       "percent" : 10.0
Ê     } ],
Ê     "periods" : [ {
Ê       "year" : 2019,
Ê       "month" : 2,
Ê       "week" : 9,
Ê       "startDate" : "2019-02-25",
Ê       "endDate" : "2019-02-28",
Ê       "netNet" : 300,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     }, {
Ê       "year" : 2019,
Ê       "month" : 3,
Ê       "week" : 9,
Ê       "startDate" : "2019-03-01",
Ê       "endDate" : "2019-03-03",
Ê       "netNet" : 300,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",

39



Ê         "share" : 100
Ê       } ]
Ê     }, {
Ê       "year" : 2019,
Ê       "month" : 3,
Ê       "week" : 10,
Ê       "startDate" : "2019-03-04",
Ê       "endDate" : "2019-03-10",
Ê       "netNet" : 300,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     } ]
Ê   }
Ê } ]
} ]

CURL request

$ curl 'https://www.gmp365.io/api/v1/campaigns/5bade5a3fb512a0003ec42ea/tv/plans' -i
-X GET \
Ê   -H 'X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851' \
Ê   -H 'Accept: application/json'

HTTPie request

$ http GET 'https://www.gmp365.io/api/v1/campaigns/5bade5a3fb512a0003ec42ea/tv/plans'
\
Ê   'X-auth:ffa0f657-6ac7-4fc2-b8ab-09faad9d5851' \
Ê   'Accept:application/json'

6.1.4. Get TV Plan by ID

Get a specific TV plan using GMP Campaign ID and TV Plan ID
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Sample request

GET /api/v1/campaigns/5bade5a3fb512a0003ec42ea/tv/plans/5c41f5922944030003c58f7e
HTTP/1.1
X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851
Accept: application/json
Host: www.gmp365.io

Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 12110

{
Ê "id" : "5c41f5922944030003c58f7e",
Ê "campaignId" : "5bade5a3fb512a0003ec42ea",
Ê "campaignName" : "Campaign Name",
Ê "countryCode" : "SE",
Ê "regions" : [ "National" ],
Ê "brand" : "Brand 1",
Ê "planStatus" : "In Followup",
Ê "startDate" : "2019-02-25",
Ê "endDate" : "2019-03-10",
Ê "fiscalYear" : 2019,
Ê "currency" : "SEK",
Ê "poNumber" : "123456",
Ê "agencyRemuneration" : {
Ê   "percentOnNet" : 1.0,
Ê   "percentOnNetNet" : 0.0,
Ê   "fixedFee" : 100.0
Ê },
Ê "plannedSummary" : {
Ê   "net" : 1800.0,
Ê   "netNet" : 1800.0,
Ê   "grp" : 18.0,
Ê   "grp30" : 18.0,
Ê   "spots" : null,
Ê   "spots30" : null,
Ê   "impacts" : null,
Ê   "impacts30" : null,
Ê   "reach" : {
Ê     "onePlus" : 34.5,
Ê     "twoPlus" : 30.2,
Ê     "threePlus" : 28.1,
Ê     "fourPlus" : 26.8,
Ê     "fivePlus" : 24.0,
Ê     "sixPlus" : 17.7,
Ê     "sevenPlus" : 12.1,
Ê     "eightPlus" : 9.5,
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Ê     "ninePlus" : 6.2,
Ê     "tenPlus" : 2.9
Ê   },
Ê   "effectiveFrequency" : "3+",
Ê   "effectiveReach" : 28.1,
Ê   "indexPercent" : [ {
Ê     "index" : "PRIME_TIME",
Ê     "percent" : 44.5
Ê   }, {
Ê     "index" : "POSITION_IN_BREAK",
Ê     "percent" : 30.0
Ê   }, {
Ê     "index" : "SHARE_OF_SPECIFICS",
Ê     "percent" : 10.0
Ê   } ],
Ê   "averageWeeklyReach" : 22.1,
Ê   "averageWeeklyReachGenericTargetAudience" : 29.7
Ê },
Ê "actualSummary" : {
Ê   "net" : 1800.0,
Ê   "netNet" : 1800.0,
Ê   "grp" : 18.0,
Ê   "grp30" : 18.0,
Ê   "spots" : null,
Ê   "spots30" : null,
Ê   "impacts" : null,
Ê   "impacts30" : null,
Ê   "reach" : {
Ê     "onePlus" : 34.5,
Ê     "twoPlus" : 30.2,
Ê     "threePlus" : 28.1,
Ê     "fourPlus" : 26.8,
Ê     "fivePlus" : 24.0,
Ê     "sixPlus" : 17.7,
Ê     "sevenPlus" : 12.1,
Ê     "eightPlus" : 9.5,
Ê     "ninePlus" : 6.2,
Ê     "tenPlus" : 2.9
Ê   },
Ê   "effectiveFrequency" : "3+",
Ê   "effectiveReach" : 28.1,
Ê   "indexPercent" : [ {
Ê     "index" : "PRIME_TIME",
Ê     "percent" : 44.5
Ê   }, {
Ê     "index" : "POSITION_IN_BREAK",
Ê     "percent" : 30.0
Ê   }, {
Ê     "index" : "SHARE_OF_SPECIFICS",
Ê     "percent" : 10.0
Ê   } ],
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Ê   "averageWeeklyReach" : 22.1,
Ê   "averageWeeklyReachGenericTargetAudience" : 29.7
Ê },
Ê "targetAudience" : "A20-49",
Ê "genericTargetAudience" : "A15+",
Ê "comparisonUnit" : "CPP",
Ê "filmCodes" : [ {
Ê   "creativeName" : "Commercial film",
Ê   "share" : 100.0,
Ê   "technicalCode" : "AREE28177",
Ê   "durationInSeconds" : 30,
Ê   "indexTo30Seconds" : 100.0
Ê } ],
Ê "channels" : [ {
Ê   "name" : "Channel 1",
Ê   "plannedValues" : {
Ê     "conversionIndexToGenericTa" : 100,
Ê     "discountPercent" : 0,
Ê     "net" : 900,
Ê     "netNet" : 900,
Ê     "grp" : 9,
Ê     "grp30" : 9,
Ê     "spots" : null,
Ê     "spots30" : null,
Ê     "impacts" : null,
Ê     "impacts30" : null,
Ê     "indexPercent" : [ {
Ê       "index" : "PRIME_TIME",
Ê       "percent" : 44.5
Ê     }, {
Ê       "index" : "POSITION_IN_BREAK",
Ê       "percent" : 30.0
Ê     }, {
Ê       "index" : "SHARE_OF_SPECIFICS",
Ê       "percent" : 10.0
Ê     } ],
Ê     "periods" : [ {
Ê       "year" : 2019,
Ê       "month" : 2,
Ê       "week" : 9,
Ê       "startDate" : "2019-02-25",
Ê       "endDate" : "2019-02-28",
Ê       "netNet" : null,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
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Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     }, {
Ê       "year" : 2019,
Ê       "month" : 3,
Ê       "week" : 9,
Ê       "startDate" : "2019-03-01",
Ê       "endDate" : "2019-03-03",
Ê       "netNet" : null,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     }, {
Ê       "year" : 2019,
Ê       "month" : 3,
Ê       "week" : 10,
Ê       "startDate" : "2019-03-04",
Ê       "endDate" : "2019-03-10",
Ê       "netNet" : null,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {

44



Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     } ]
Ê   },
Ê   "actualValues" : {
Ê     "conversionIndexToGenericTa" : 100,
Ê     "discountPercent" : 0,
Ê     "net" : 900,
Ê     "netNet" : 900,
Ê     "grp" : 9,
Ê     "grp30" : 9,
Ê     "spots" : null,
Ê     "spots30" : null,
Ê     "impacts" : null,
Ê     "impacts30" : null,
Ê     "indexPercent" : [ {
Ê       "index" : "PRIME_TIME",
Ê       "percent" : 44.5
Ê     }, {
Ê       "index" : "POSITION_IN_BREAK",
Ê       "percent" : 30.0
Ê     }, {
Ê       "index" : "SHARE_OF_SPECIFICS",
Ê       "percent" : 10.0
Ê     } ],
Ê     "periods" : [ {
Ê       "year" : 2019,
Ê       "month" : 2,
Ê       "week" : 9,
Ê       "startDate" : "2019-02-25",
Ê       "endDate" : "2019-02-28",
Ê       "netNet" : 300,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     }, {
Ê       "year" : 2019,
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Ê       "month" : 3,
Ê       "week" : 9,
Ê       "startDate" : "2019-03-01",
Ê       "endDate" : "2019-03-03",
Ê       "netNet" : 300,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     }, {
Ê       "year" : 2019,
Ê       "month" : 3,
Ê       "week" : 10,
Ê       "startDate" : "2019-03-04",
Ê       "endDate" : "2019-03-10",
Ê       "netNet" : 300,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     } ]
Ê   }
Ê }, {
Ê   "name" : "Channel 2",
Ê   "plannedValues" : {
Ê     "conversionIndexToGenericTa" : 100,
Ê     "discountPercent" : 0,
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Ê     "net" : 900,
Ê     "netNet" : 900,
Ê     "grp" : 9,
Ê     "grp30" : 9,
Ê     "spots" : null,
Ê     "spots30" : null,
Ê     "impacts" : null,
Ê     "impacts30" : null,
Ê     "indexPercent" : [ {
Ê       "index" : "PRIME_TIME",
Ê       "percent" : 44.5
Ê     }, {
Ê       "index" : "POSITION_IN_BREAK",
Ê       "percent" : 30.0
Ê     }, {
Ê       "index" : "SHARE_OF_SPECIFICS",
Ê       "percent" : 10.0
Ê     } ],
Ê     "periods" : [ {
Ê       "year" : 2019,
Ê       "month" : 2,
Ê       "week" : 9,
Ê       "startDate" : "2019-02-25",
Ê       "endDate" : "2019-02-28",
Ê       "netNet" : null,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     }, {
Ê       "year" : 2019,
Ê       "month" : 3,
Ê       "week" : 9,
Ê       "startDate" : "2019-03-01",
Ê       "endDate" : "2019-03-03",
Ê       "netNet" : null,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
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Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     }, {
Ê       "year" : 2019,
Ê       "month" : 3,
Ê       "week" : 10,
Ê       "startDate" : "2019-03-04",
Ê       "endDate" : "2019-03-10",
Ê       "netNet" : null,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     } ]
Ê   },
Ê   "actualValues" : {
Ê     "conversionIndexToGenericTa" : 100,
Ê     "discountPercent" : 0,
Ê     "net" : 900,
Ê     "netNet" : 900,
Ê     "grp" : 9,
Ê     "grp30" : 9,
Ê     "spots" : null,
Ê     "spots30" : null,
Ê     "impacts" : null,
Ê     "impacts30" : null,
Ê     "indexPercent" : [ {
Ê       "index" : "PRIME_TIME",
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Ê       "percent" : 44.5
Ê     }, {
Ê       "index" : "POSITION_IN_BREAK",
Ê       "percent" : 30.0
Ê     }, {
Ê       "index" : "SHARE_OF_SPECIFICS",
Ê       "percent" : 10.0
Ê     } ],
Ê     "periods" : [ {
Ê       "year" : 2019,
Ê       "month" : 2,
Ê       "week" : 9,
Ê       "startDate" : "2019-02-25",
Ê       "endDate" : "2019-02-28",
Ê       "netNet" : 300,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     }, {
Ê       "year" : 2019,
Ê       "month" : 3,
Ê       "week" : 9,
Ê       "startDate" : "2019-03-01",
Ê       "endDate" : "2019-03-03",
Ê       "netNet" : 300,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
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Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     }, {
Ê       "year" : 2019,
Ê       "month" : 3,
Ê       "week" : 10,
Ê       "startDate" : "2019-03-04",
Ê       "endDate" : "2019-03-10",
Ê       "netNet" : 300,
Ê       "grpShare" : 33.33333,
Ê       "grp30Share" : 33.33333,
Ê       "indexPercent" : [ {
Ê         "index" : "PRIME_TIME",
Ê         "percent" : 44.5
Ê       }, {
Ê         "index" : "POSITION_IN_BREAK",
Ê         "percent" : 30.0
Ê       }, {
Ê         "index" : "SHARE_OF_SPECIFICS",
Ê         "percent" : 10.0
Ê       } ],
Ê       "creativeCodeBreakdown" : [ {
Ê         "creativeName" : "Commercial film",
Ê         "share" : 100
Ê       } ]
Ê     } ]
Ê   }
Ê } ]
}

CURL request

$ curl
'https://www.gmp365.io/api/v1/campaigns/5bade5a3fb512a0003ec42ea/tv/plans/5c41f5922944
030003c58f7e' -i -X GET \
Ê   -H 'X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851' \
Ê   -H 'Accept: application/json'

HTTPie request

$ http GET
'https://www.gmp365.io/api/v1/campaigns/5bade5a3fb512a0003ec42ea/tv/plans/5c41f5922944
030003c58f7e' \
Ê   'X-auth:ffa0f657-6ac7-4fc2-b8ab-09faad9d5851' \
Ê   'Accept:application/json'
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6.1.5. TV Spot model

All fields represented for a TV Spot object

Path Type Optional Description

campaignId String false GMP ID for Campaign
that spot is connected
to

tvPlanId String false GMP ID for the TV Plan
that spot is connected
to

tvChannelName String false Reported name of TV
channel

programName String true TV Program Name

airDate DateString false Air date for spot

airTime String false Air time of day for spot

filmCode String true Film code used for spot

spotLength Number true Spot length in seconds

positionInBreak Number true Spot position within the
break

spotsInBreak Number true Number of spots in
break

breakType String true Type of break, CB for
Center Break (within a
TV program), or EB for
End Break (after end of
a program)

net Number true Net price for spot

netNet Number true Net net price for spot

currency String true Currency for optional
net/netNet

targetAudienceValues Array false Target Audience
specific values for spot

targetAudienceValues.[
].targetAudience

String false Name of the Target
Audience the values
apply to

targetAudienceValues.[
].grp

Number false Number of GRP for spot
in given Target
Audience
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Path Type Optional Description

targetAudienceValues.[
].grp30

Number false Number of GRP in 30
second equivalence for
spot in given Target
Audience

targetAudienceValues.[
].impacts

Number true Number of people
corresponding to the
GRP in Target Audience

targetAudienceValues.[
].impacts30

Number true Number of people
corresponding to the
GRP30 in Target
Audience

targetAudienceValues.[
].reach

Object true Reach values given in
this spot

targetAudienceValues.[
].reach.onePlus

Number true Reach buildup for 1+
frequency given in this
spot

targetAudienceValues.[
].reach.twoPlus

Number true Reach buildup for 2+
frequency given in this
spot

targetAudienceValues.[
].reach.threePlus

Number true Reach buildup for 3+
frequency given in this
spot

targetAudienceValues.[
].reach.fourPlus

Number true Reach buildup for 4+
frequency given in this
spot

targetAudienceValues.[
].reach.fivePlus

Number true Reach buildup for 5+
frequency given in this
spot

targetAudienceValues.[
].reach.sixPlus

Number true Reach buildup for 6+
frequency given in this
spot

targetAudienceValues.[
].reach.sevenPlus

Number true Reach buildup for 7+
frequency given in this
spot

targetAudienceValues.[
].reach.eightPlus

Number true Reach buildup for 8+
frequency given in this
spot

targetAudienceValues.[
].reach.ninePlus

Number true Reach buildup for 9+
frequency given in this
spot
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Path Type Optional Description

targetAudienceValues.[
].reach.tenPlus

Number true Reach buildup for 10+
frequency given in this
spot

targetAudienceValues.[
].unique

Number true Unique 1+ frequency
addition for the spot

6.1.6. Get TV Spots for a Campaign

Get all TV Spots for a single campaign using GMP Campaign ID

Sample request

GET /api/v1/campaigns/workingCampaignId/tv/tv-spots HTTP/1.1
X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851
Accept: application/json
Host: www.gmp365.io
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Sample response

HTTP/1.1 200 OK
Content-Type: application/json
Content-Length: 812

[ {
Ê "campaignId" : "workingCampaignId",
Ê "tvPlanId" : "workingTvPlanId",
Ê "tvChannelName" : "Channel Name",
Ê "airDate" : "2019-01-24",
Ê "airTime" : "18:33:02",
Ê "programName" : "Program Name",
Ê "filmCode" : "Film Code",
Ê "spotLength" : 30,
Ê "positionInBreak" : 1,
Ê "spotsInBreak" : 8,
Ê "breakType" : "CB",
Ê "net" : 100,
Ê "netNet" : 80,
Ê "currency" : "SEK",
Ê "targetAudienceValues" : [ {
Ê   "targetAudience" : "A20-49",
Ê   "grp" : 1.2,
Ê   "grp30" : 1.2,
Ê   "impacts" : 100,
Ê   "impacts30" : 100,
Ê   "reach" : {
Ê     "onePlus" : 34.5,
Ê     "twoPlus" : 30.2,
Ê     "threePlus" : 28.1,
Ê     "fourPlus" : 26.8,
Ê     "fivePlus" : 24.0,
Ê     "sixPlus" : 17.7,
Ê     "sevenPlus" : 12.1,
Ê     "eightPlus" : 9.5,
Ê     "ninePlus" : 6.2,
Ê     "tenPlus" : 2.9
Ê   },
Ê   "unique" : 0.9
Ê } ]
} ]

CURL request

$ curl 'https://www.gmp365.io/api/v1/campaigns/workingCampaignId/tv/tv-spots' -i -X
GET \
Ê   -H 'X-auth: ffa0f657-6ac7-4fc2-b8ab-09faad9d5851' \
Ê   -H 'Accept: application/json'
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